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What's in
it for me
today?

Better understanding of
the most popular social
media platforms + the
basics

Learn the benefits

Discuss use cases and
business applications
Interact...TV 2.0

Get comfortable with it
and have FUN!!



Let's dive In!

What is Social
Media? Let's

Website and applications
that allow people to interact
and communicate online




A little history...Pay attention.

https./ /youtu.be/N4znQDyz038



Commonly used social media platforms
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Facebook

Twitter

Linkedin

YouTube

The basics

Googles

Instagram

as they
exist this
morning.... —

Geo-location

Pinterest

Forums

Social review sites




Who is your audience? How can you reach them? What are your goals?

CHOOSING THE RIGHT SOCIAL MEDIA PLATFORM FOR YOUR BUSINESS

You
DEMOGRAPHICS —e 1.3+ 600 70 1 600 200 200

Billion users Million users Million users Billion users Million users Million users Million users

Ages 2554 Ages 18-29 Ages 1835 All ages Ages 3049 Ages 1829 Ages 2534
60% Female 80% Female 67% Male

PURPOSE —o J:-MiEITF] News & Articles; §| “Scrapbooking” News & Articles; Building News & Articles

Relationships Conversation Conversation Relationships;
Conversation

BESTFOR —o N0 Public Relations J Lead Generation: Brand Business Lead Generation SEO;
Brand Loyalty Clothing, Art & Awareness; Development; Retail, Art, Food, Tech/Design
Food Businesses § Service industry B2B Businesses Entertainment, & Businesses
Beauty Businesses

DOWNSIDE —eo Limited 140 characters Images only; Resource Limited Images only Not as widely
Reach or less Very specific intonsive interactions used
demographic
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INCLUDING YOU.




THANK YOU!

If he
can do
it, so
can
youl...

O 2.1M+



Why should | use it?
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Connect and network Thought leadership

-

Stay in the know Competitors

Wﬂilllulp

Feedback

o¥



How can |l use it?
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Event promotion Recent funding

i

Company research Company expansion



Goals and
Objectives

Audience

Promotional
Assets

Call-to-Action

Paid + Non-Paid

Key Performance
Indicators (KPIs) &
Measure Results



Paid Social Media:
Paid, Owned & Earned
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Owneq > \ )
\ Pa\d
] rned /
Websites Ea . Display/Banner Ads
Blog — —— «  Search Advertising
Social posts (Google, PPC)
(FB, TW, LI) . . +  Social Network Ads
Company Content . Social Media . PR and News (FB, TW, LI)
. Word of Mouth - Blogger Relationships ’ ’

User Forums . Ratings and Reviews




Go gle Medical devices

S h Ow M e Al News Images Maps Books More » Search tools

The Money GOOGLE orcommn st

Baril Corporation - Medical Device Manufacturing - barilcorp.com
LX) www.barilcorp.com/Manufacturing/Medical ~
Full Service OEM, Rapid Prototype %o Finished Package. Get a Quote Today!

S Wound Care Manufacturing Medical/Surgical Devices

Total Solutions Precision Die Cutting
E3 News Feed Q &=
TE Connectivity - Medical Technology Solutions - te.com

; : ) 5 www.te.com/ ¥
B p & i (S Leam how TE is enabling breakthroughs in medical devices technology
e—— Medical Sensor Applications & Solutions

Suggested Apps Fa C e b O O k Medical Device Manufactrg - ProvenProcess.com

L) www.provenprocess. com/Device-Mig ~
3 2 Class Il & 1l Med. Device Contract Manufacturing. Concept-2-Customer
j JackThreads: Sh°pp'n9 for ... Ad S In-Vitro Disgnostics - Sterile Kits - Implantables < 1SO 13485 Certified - Disposables
Services: Packaging, Labelling, Distribution, Installation, Storage
Medical Device Portiolio - Device Contract Mig. - Med Device Case Studies - Med Device Engin

Guy Gear. Deep Discounts. Download
the #1 shopping app for guys!

British Airways @British_Airways

Our ad shows our plane in London. But it can go all
over the UK. Enter FY14BJ & see where we are now
taxi.ba.com #HomeAdvantage

T\X/'tte I’ Promoted by British Airways

A d S Expand <~ Reply t3 Retweet < Favorite




Influencers

50

MINUTES

https://drive.google.com/file/d/0BzYsniMzUP62Qo5iWXhDdWxJMFU/view



Workshop 1: Getting
Your hands dirty with
The platforms

Group / Group
Leader Discuss
Common
Language
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Must haves

Plan
Goals
Analytics

Nice to haves

App manager (Hootsuite)
Link shortener (bit.ly)
Image editor




Live Streaming Mobile

Paid Ads

Automated Posts
Influencers




Contact Lisé Markham

2 Lmarkham@fueledconsults.com
[] 619.583.0037|888.286.6079

@ fueledconsults.com
E &fueledconsults

¥ Facebook.com/fueledconsults
in Linkedin.com/company/fueledconsults
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